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2026 Campaign Cabinet

Amy McFarland First Commonwealth Bank Mike Hemsath P&G
Candace McGraw CVG Ryan Higgins EY
Deb Silverman GE Aerospace Shelly Rice Western & Southern Financial Group
] : . Tashawna
Eric Knapp Western & Southern Financial Group Thomas Otabil UC Health
Greg Wheeler altafiber Toni Burns altafiber
Holly Mazzocca Bartlett Wealth Management Leigh Fox altafiber
Jessica Yankie PNC Scott Robertson RCF Group
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Julie Holt The Christ Hospital Network Schlachter 25th Hour
Marci Cox Dinsmore Cheri Padgett Fifth Third Bank
Matt Barney Messer Construction Amanda Corsmeier  Civista Bank
Steve Bestard Messer Construction Sean Comer Cincinnati Regional Chamber

Maureen Bickley FBT Gibbons Megan Okun Taft Law



UNITED WAY
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Solve for today.
Build for tomorrow.

Our mission

We empower everyone in our region
to achieve economic well-being so
our entire community can thrive —
now and in the future.




Our Collective Impac

1l $40.3M

Invested In our

community. | m .
339K 400+
people reached | community partners
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It’s all
connected.
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‘9, Financial Empowerment
= Families build stability.

Housing Security
People stay housed.




United Way 211

S0K+

requests
v
S Housing Utilities Employment &
Income
Free Tax Prep
Since 2003
8,744 $40.1M
Volunteers Fees saved

163,748 $265.8M

Households filed In Refunds




Help Local Families Thrive

$15 gives a child 12 books over the
course of a year.

$30 fills a student’s backpack with
supplies.

$100 helps a child open a college
savings account.

$250 connects 10 neighbors to help
through 211.



ﬁf’ﬁ' Elatern i \' WE BU l I-T

~MMUNITY CAD

Solve for today

Build for tomorrow.




Maximize Your
Workplace Campaign

Schedule a Kickoff with a United Way Speaker
Leadership Engagement

Volunteer Engagement

Corporate Gift, Grant, Matching Program
Special Events Fundraising

Incentives to Drive Participation
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Preliminary Planning

1 Set your
goal

Make it reasonable, but one
that you can only achieve
together.

Identify

3 your
budget

What kind of events, swag or
prizes are you able to secure?

Select your
Campaign
Chair

Lead from the top —
encourage them to be light
and have fun.
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- Nitty Gritty Planning

‘ Start planning early
VCreate a silly theme
VSeIect your coordinators
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Get to It
Kickoffs

Communication

PROUD TO BE A

©

GALLUP EXCEPTIONAL

Prizes & Swag e

Photos | Permission

to rethink

Celebrations



Campaign Toolkit

Planning Resources

Engagement Tools

CAMPAIGN ACTIVATION

Click each file below to view or download.

Schedule Your Events

Use the buttons to request a
speaker, an impact experience or
volunteer event at your
organization.

Request a Speaker >
Impact Experience >

Volunteer Event >
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Special Fundraising Events & Incentive Ideas
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Special Fundraising Events & Incentives
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Employee-Led Group Engagement
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United Way Impact Experiences
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New Hire Workplace Engagement



https://www.uwgc.org/make-an-impact/give/workplace-campaign/#toolkit

Campaign Toolkit

Planning Resources

Engagement Tools

Educational Success Financial Empowerment Housing Security
A NEW CHAPTER AT ROLL HILL SCHOOL KELLI JO’S FREE TAX PREP STORY ARIEL'S 211 STORY
View —> View —> View —»

POSTERS

Reach out to your United Way representative to request posters for your campaign.
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Your gift makes that possible.

United Way 211is a free, 24/7 Unihdmhglpad
neighbors claim
Eivn ke aret bk rn e e $11.1M+ inrefunds

local families thrive. requests for help. last season.
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https://www.uwgc.org/make-an-impact/give/workplace-campaign/#toolkit
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