






1.5” (print)
220px (digital) 1.1” (print)

80px (digital)
0.73” (print)
52px (digital)

Full color (primary)
The full color, horizontal logo is the preferred 
version of the brandmark.

When using the Circle of Hope on its own, 
ensure the full name is referenced elsewhere: 
United Way of Greater Cincinna�.

Full color (reversed)
A reversed logomark is available for use on 
dark backgrounds, such as the United Way 
dark blue.

Clear Space
Providing clear and unclu�ered space around 
the brandmark helps the audience see it 
quickly and reinforces our brand.

Minimum Size
Establishing a minimum size ensures that the 
impact and legibility of the brandmark aren't 
compromised. In printed materials, the 
horizontal brandmark icon should be at least 
1.5” in width. The minimum for digital is 120px 
wide.

Horizontal

Greater Cincinnati

Ver�cal Logomark only
 ���
�����­���

Download logo files at uwgc.org/media-kit.
Brandmark
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Programs, Ini�a�ves and
Strategic Partnerships

Programs and Ini�a�ves
Lock up program and ini�a�ve 
names with the United Way logo.

When no program-specific logo is 
available, treat in brand type:

• Alliance No. 1 Bold

• Title case

• Wrap text to two lines 
where possible

Strategic Partnerships
Lock up partners’ logos with 
United Way; where possible, 
United Way logo leads.
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R:0 G:68 B:81
#0044B5

C:93 M:78 Y:0 K:0
Pantone 2728 C

R:253 G:55 B:44
#FD372C

C:0 M:91 Y:88 K:0
Pantone Bright Red C

R:0 G:239 B:180
#00EFB5

C:55 M:0 Y:38 K:0
Pantone 3385 C

R:108 G:118 B:211
#6C76D3

R:78 G:74 B:166
#4E4AA6

C:63 M:56 Y:0 K:0
Pantone 2124 C

C:82 M:82 Y:0 K:0
Pantone 2103 C

R:21 G:198 B:157
#15C69D

C:65 M:0 Y:39 K:0
Pantone 7472 C

R:244 G:121 B:37
#F47925

C:0 M:65 Y:98 K:0
Pantone 6018 C

R:209 G:38 B:38
#D12626

C:12 M:100 Y:100 K:0
Pantone 1795 C

R:33 G:41 B:107
#21296B

C:100 M:97 Y:28 K:16
Pantone 3581 C

R:46 G:97 B:255
#2E61FF

C:75 M:45 Y:0 K:0
Pantone 2727 C

R:167 G:210 B:255
#A7D2FF

C:31 M:9 Y:0 K:0
Pantone 2124 C

R:255 G:128 B:108
#FF806C

C:0 M:63 Y:53 K:0
Pantone 170 C

R:255 G:215 B:208
#FFD7D0

C:0 M:18 Y:12 K:0
Pantone 698 C

R:250 G:212 B:47
#FAD42F

C:3 M:14 Y:91 K:0
Pantone 115 C

R:255 G:234 B:208
#FFEAD0

C:0 M:8 Y:18 K:0
Pantone 7401 C

R:130 G:255 B:213
#82FFD5

C:50 M:0 Y:32 K:0
Pantone 3375 C

R:198 G:255 B:213
#C6FFD5

C:33 M:0 Y:21 K:0
Pantone 324 C

R:142 G:151 B:239
#8E97EF

C:44 M:39 Y:0 K:0
Pantone 7452 C

R:192 G:198 B:252
#C0C6FC

C:22 M:19 Y:0 K:0
Pantone 2120 C

R:255 G:186 B:0
#FFBA00

C:0 M:30 Y:100 K:0
Pantone 7549 C

Primary Secondary Ter�ary

R:99 G:100 B:102
#636466

C:0 M:0 Y:0 K:75

R:0 G:0 B:0
#000000

C:0 M:0 Y:0 K:100

R:167 G:169 B:170
#A7A9AA

C:0 M:0 Y:0 K:40

R:242 G:242 B:242
#F2F2F2

C:0 M:0 Y:0 K:5

R:255 G:255 B:255 #FFFFFF C:0 M:0 Y:0 K:0

Color Pale�e
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ANTONIO BOLD
ANTONIO SEMIBOLD
ANTONIO REGULAR
ANTONIO LIGHT
ANTONIO THIN

Arial Nova Bold

Arial Nova Regular

Alliance No. 1 Bold
Alliance No. 1 Semibold
Alliance No. 1 Medium
Alliance No. 1 Regular
Alliance No. 1 Light

Typography

MonteCarlo Script Regular

Brand Fonts

Special Use Font

Microsoft
Alterna�veBrand Fonts

Antonio is our brand font for headlines; its 
all-uppercase style is suitable for bold 
headlines and large-scale messaging.

Alliance No. 1 ivvvvvs our brand font for 
headline and body copy; its design is 
op�mized for legibility.

Microsoft Alterna�ve Brand Font
In programs where Antonio and Alliance No. 1 
are not available, use Arial Nova as an 
alterna�ve font. Arial Nova is availabe in all 
Microsoft programs.

Special Use Font
For events and collateral where a more 
sophis�cated style is required (i.e., a 
fundraising gala), use MonteCarlo Script.
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Photography
Photography is central to our storytelling. To express our brand promise, pillars and personality in a compelling and credible way, 
use photography that is community-rooted and responsive, and highlights people in ac�on. Whether photos are of individuals or 
groups, ensure that they are engaging, energizing and eleva�ng, and showcase people connec�ng to their community and each 
other. Avoid using stock photography unless original photography is unavailable. Use AI-generated imagery with discre�on. 
Consult Marke�ng with ques�ons and concerns.
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#6C76D3#00EFB5

#15C69D

#82FFD5

#C6FFD5

#8E97EF

#C0C6FC

#FFBA00#FD372C#0044B5

#21296B #D12626

#FF806C

#F47925

#FAD42F

#FFEAD0

#2E61FF

#A7D2FF #FFD7D0

#636466

#4E4AA6 #000000

#A7A9AA

#F2F2F2

#FFFFFF

Primary Secondary Ter�ary

Visual Iden�ty Toolkit
Logos Color Pale�e Graphic Elements

Special UseMicrosoft Alterna�ve

Sub-headings and BodyHeadings

Typography

ANTONIO BOLD
ANTONIO SEMIBOLD
ANTONIO REGULAR
ANTONIO LIGHT
ANTONIO THIN

Arial Nova Bold
Arial Nova Regular

MonteCarlo Script Regular 

Alliance No. 1 Bold
Alliance No. 1 Semibold
Alliance No. 1 Medium
Alliance No. 1 Regular
Alliance No. 1 Light

Icons Data Visualiza�on

25% 90%

130

20

50

130

20

50Take Ac�on

Invest

Advocate
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